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MEET ODYSSEUS ARMS

There is one thing Odysseus Arms does that no one else does.  

We listen. 

OA is built upon a consumer listening approach that puts strategists and creatives  
in direct contact with the people they are trying to reach from the get go.  

Rather than turn away a brand’s tribe, we work with them to understand intimately what’s 
working, what isn’t, and even co-create. After all, consumers today are as educated in 

marketing as the marketers selling products and services to them. 



MEET ODYSSEUS ARMS

It takes strategic and creative confidence in an ability to generate new ideas to expose so 
early. But doing so results in fueling brand nuclear fusion that drives business results.   

However, OA is not a “UGC” agency or crowd-sourcing agency. We believe well crafted 
messaging and design is the most powerful way to build a brand. We choose to get  

there by being well informed by those we want to reach while doing it.  

OA’s has applied this approach for brands ranging from Amazon to Capital One to 
Microsoft to YouTube.  And senior staff has enviable experience building brands  

for the likes of Mini, Sprint, Burger King, Method, and StubHub.  

Who wants to be next?
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YOUTUBE
CREATORS CAMPAIGN



It doesn’t take a movie role or a talent agent to 
achieve fame these days. Today, people are making 
themselves stars (with fans by the millions) from the 
comfort of their own webcams. For the video giant’s 
first national campaign, we showcased YouTube 
sensations Michelle Phan, Bethany Mota and Rosanna 
Pansino.  

Odysseus Arms joined Google and NY agency 
Co:Collective as the ad agency in a group of 
collaborator companies including Caviar, Rock Paper 
Scissors, Beacon Street, Trollback, and Pacific Digital 
Image.  

Together, we produced a $20MM integrated 
campaign that spanned broadcast, digital and OOH 
as well as a massive presence in search, display and 
video ads across Google's ad network.
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CASE STUDY - YOUTUBE



CASE STUDY - CASE STUDY FILM, CLICK HERE

https://vimeo.com/97878972


CASE STUDY - MICHELLE PHAN, CLICK HERE

https://vimeo.com/96114861


CARLO ROSSI
SOCIAL MEDIA



It is with great honor and pride that we serve 
one of America’s greatest treasures, Carlo Rossi. 
We work on the brand’s Facebook in aim to 
engage it’s loyal fan base in fun, entertaining 
ways. Over time, we’ve come to Rossi drinkers 
intimately—what they like and what they don’t 
(for example, puppies work but pigs 'n a blanket 
don’t). As we learn, we’re bringing record traffic 
and engagement to the site every month. 

With Carlo Rossi, we are consistently generating 
8.65% engagement in a world that sells 0.3% as 
an acceptable benchmark. This is just the 
beginning, but a return to simple creative 
d e v e l o p m e n t t e c h n i q u e s i s y i e l d i n g 
unprecedented ROI in the social media space. 
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CASE STUDY - CARLO ROSSI



CASE STUDY - CARLO ROSSI



CASE STUDY - CARLO ROSSI



E! NETWORK
THE CAITLYN JENNER STORY



Forty-one percent of transgender people have 
considered suicide. A statistic that is both shocking 
and depressing. A movement in need of a voice. E! 
Entertainment, part of NBCUniversal, hired us to 
promote Caitlyn Jenner’s show about her new 
identity.  

There was no guidebook for this, no precedent, only 
antagonizing tabloids and comedians offering dark 
commentary on Bruce Jenner. We realized that we 
were going to help frame the conversation about 
transgender social issues for a nationwide audience. 

In setting the stage for this new voice, we wanted to 
highlight compassion, strength of family, and 
acceptance, to rally the transgender movement to 
new heights. We created an integrated campaign that 
spanned digital and TV units, and featured our 
original photography. Our mission was to modify the 
promo space and give it the voice of a PSA.
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CASE STUDY - “I AM CAIT” PROMO, CLICK HERE

https://vimeo.com/132385068


CASE STUDY - ”I AM CAIT” PROMO, CLICK HERE

https://vimeo.com/132385070


CASE STUDY - ”ABOUT BRUCE” PROMO,  CLICK HERE

https://vimeo.com/131481722


CASE STUDY - PRESS



MICROSOFT
GO SMALL!



Small businesses make up 50% of the 
United States’ GDP. That’s incredible 
considering the duties required to 
own, let alone run, a small business. 
Microsoft came to O-Arms to 
demonstrate its huge support for 
these littler ventures. The result: An 
initiative that encouraged and 
celebrated small businesses across 
the country. We built videos, posters, 
and an encyclopedia of small 
business to better small business 
operators’ commercial knowledge.
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CASE STUDY - “GO SMALL” ANIMATION, CLICK HERE

https://vimeo.com/132385068


CASE STUDY - “AL’S ATTIRE” WEB VIDEO, CLICK HERE

https://vimeo.com/92681286


CASE STUDY - PRINT, POSTERS



CASE STUDY - PRINT, “MINIFESTO”



CASE STUDY - PRINT, “MINIFESTO”



NEW BUSINESS 
INQUIRIES: 
FRANKLIN@O-ARMS.COM

mailto:FRANKLIN@O-arms.com?subject=


TALENT 
INQUIRIES: 
LIBBY@O-ARMS.COM

mailto:libby@o-arms.com?subject=
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