
Because these guys 
are like family.

means 
business®

MB Financial Bank

When you run a business, work means more than making money. 

It means giving your all, day in and day out, for their sake just as much 
as your own. We know, because we’ve helped thousands of businesses 
just like yours. At MB Financial Bank, we know why you work.

Member FDIC

Commercial and Business Banking . Capital Markets . Wealth Management . Personal Banking

INNOVATIVE CURRICULUM TO OPEN MINDS.
HANDS-ON EXPERIENCE TO OPEN DOORS.

MASTER’S AND DOCTORAL 
AREAS OF STUDY
Applied Behavior Analysis 
Business and I/O Psychology
Clinical Psychology 
Counselor Education 
  and Supervision
Forensic Psychology 
International Psychology 
Marital and Family Therapy
Organizational Leadership 
School Psychology

UNLOCK HUMAN POTENTIAL

Chicago, IL | Los Angeles, CA | Irvine, CA | Westwood, CA | Washington, DC | Online-Blended
Call 800.721.8072 or visit thechicagoschool.edu for more information.

Copyright © 2012 The Chicago School of Professional Psychology. All rights reserved.

•  Unrivaled range of real-world training opportunities
•  On-campus and online-blended graduate programs
•  Regionally accredited, not-for-profi t institution 
•    Named to the President’s Honor Roll for Community Service 

JAWS uses a pod of highly concentrated cleaner to clean like no product you’ve ever sold. 

Clear out shelf space for a revolutionary product that will wipe up all the sales in the cleaning aisle. 

THE FUTURE OF CLEAN.

The cleaner that will wipe away the competition.

jawscleans.com 800.555.1212

JAWS®  |  Trade Ads © 2015 All Rights Reserved. Concepts, ideas and renderings are property of Marketing Support, Inc.

CONCEPT C 

THIS IS WHAT HAPPENS WHEN  
SOME TOP CHICAGO ADVERTISING  
AGENCY VETERANS GET TOGETHER 



MB UNDERSTANDS THE 
REAL REASON BUSINESS 
OWNERS WORK 



We provide insightful 
thinking that drives  
client success.

MSI Advertising helped MB Financial Bank become 

Chicago’s premier business bank. From the 

tagline MSI created –MB Means Business –to the 

integrated branding effort which celebrates the many 

reasons why business owners run a business, MSI 

Advertising’s work is powerfully differentiated from 

–and more successful than the communications of 

other banks. It’s a differentiation that comes from MSI 

Advertising’s continual focus on understanding the 

target audience to find an insight that helps brands 

like MB Financial Bank make a meaningful connection 

with customers and prospects.



You’re right on the 
mark – most business 
owners are working 
as hard as you.

How do you compare 
with other business owners?

People that run businesses are unlike any other. We know, because 
at MB Financial Bank, we work with thousands of businesses. We asked 
100 Midwestern business owners what they’re doing and thinking. 
Compare the results and see how you stack up.

Content to help business 
leaders understand everyday 
issues facing their companies.

MB Insights

BUSINESS OWNERS 
CONFIDENCE SURVEY 

A survey of business owners 
conducted in Spring 2014 uncovers 
insights on the local and national 
economy. download PDF >

Are other businesses like you? 
Check out this survey of Chicago 
area business owners.

Learn to navigate your 
business through the current 
economic conditions.

 

Are other businesses like you? 
Check out this survey of Chicago 
area business owners.

Learn to navigate your Learn to navigate your 
business through the current 
economic conditions.
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Do you check in 
from vacation as 
often as others?

Over 1/3 of business 
owners don’t unplug 
and are checking in 
4x a day or more.

Do you check in 
from vacation as 
often as others?

Over 1/3 of business 
owners don’t unplug 
and are checking in 
4x a day or more.
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How do you compare 
with others in the number 
of businesses you’ve started?

72% of business owners 
welcomed the challenge 
of starting more than 
one business.

Is your financial 
exit strategy in line 
with others?

Only 24% of business 
owners plan to keep 
it in the family.

Is your financial 
exit strategy in line 
with others?

Only 24% of business 
owners plan to keep 
it in the family.
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How does your view compare 
on what size a company needs 
to be in order to have a CFO?
 

From a $10MM company 
to $75MM+, most believe
a CFO has a place.

13%

From a $10MM company 
to $75MM+, most believe
a CFO has a place.
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60
hours a week

you work

6060
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MSI knows that success  
involves integration.



CLICK THE PLAY BUTTON  
TO VIEW THE NATIONAL  
MB FINANCIAL T.V. SPOT

https://vimeo.com/msinet/review/106966109/5e03b57549


LIFTMASTER BECAME #1 
WITHOUT OUTSPENDING 
THE COMPETITION 



We outsmart competition 
instead of outspending them.
While Genie was advertising to consumers, MSI 

Advertising positioned LiftMaster to target dealers 

who install garage doors. We spotlighted top-of-the-

line products, highlighted innovative features, offered 

helpful sales kits, got dealers excited with sales 

promotions, created understandable literature, gave 

them web assistance, and redesigned packaging.  

It was a total focus on creating preference among the 

installing dealer. Then we added a bit of consumer 

advertising on Monday Night Football that we 

merchandised strongly back to the dealers. All 

resulting in LiftMaster replacing Genie as the clear 

category leader.



MSI knows how to  
leverage distribution.



CLICK THE PLAY BUTTON  
TO VIEW THE NATIONAL  
LIFTMASTER T.V. SPOT

https://vimeo.com/msinet/review/78777441/37ba213559


TRIPP LITE CHANGED 
SOME BAD HABITS 
IN A B2B SPACE 



We find ways to disturb 
the status quo.
Tripp Lite competes in selling power supply equipment, 

racks, and monitors for giant data centers. Its audience is 

an under-appreciated group that keeps the digital world 

running smoothly –data center managers. This target 

has to manage two often opposing forces: an aversion to 

risk, and not enough funding to do what’s needed. Their 

risk aversion leads to choosing well-known, “safe,” but 

expensive brands. Tripp Lite, lesser known and often lower 

cost, needed to interrupt this habit. To accomplish that, 

MSI Advertising’s efforts were simple and straightforward: 

help the data center manager understand he doesn’t have 

to sacrifice quality in order to meet his budget goals.



MSI knows how to make  
brands compelling.



THE AMA 
RELAUNCHED ITS 
BRAND GROWTH



We put brands on a more 
positive trajectory.
Sometimes even the best brands need to get their growth 

started again. The American Marketing Association 

is the nation’s largest and oldest member-based 

marketing organization. New leadership at the AMA 

recognized that the brand had grown tired and become 

less relevant, reflected in a slow but steady decline in 

membership. From acquisition programs through equally-

important brand engagement efforts, MSI Advertising’s 

campaign for the AMA created a compelling and inviting 

presentation of the brand’s essence and key offerings.



MSI re-ignites brand success.
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